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ĶŅĵĚŅĬĔŅĶŏĕƟŅĶƞĺĴĮĶŃĝŋĴȮRadio Asia 2015 Conference 
ŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵ 

 

1. ĶŅĵĸŃŏŀňĵħĔŅĶĮĶŃĝŋĴ 
ȮȮȮȮȮȮȮȮĔŅĶĮĶŃĝŋĴȮRadio Asia 2015 ConferenceȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵȮĶŃľĺƞŅĚĺńĬĪňŗȮ28-
30 ıķļĳŅėĴȮ2558ȮĦȮĔĶŋĚĵƞŅĚĔŋƟĚȮĽľĳŅıĽŅīŅĶĦĶńģŏĴňĵĬĴŅĶƢ ŏıŊŗŀĻŉĔļŅŏĪėőĬőĸĵňŒľĴƞŐĸŃŐĬĺĪŅĚĔŅĶ
ĔŜŅĔńĭŐĸŃĔŅĶħŜŅŏĬŇĬĚŅĬĪňŗŏĔňŗĵĺĕƟŀĚĔńĭĔŇěĔŅĶĔĶŃěŅĵŏĽňĵĚĶĺĴĪńŘĚŐĽĺĚľŅėĺŅĴĶƞĺĴĴŊŀŒĬĔŇěĔŅĶĔĶŃěŅĵ
ŏĽňĵĚŒĬĶŃĭĭħŇěŇĨŀĸĶƞĺĴĔńĭŀĚėƢĔŅĶĨƞŅĚŕȮĞŉŗĚěńħőħĵȮĽľĳŅıĔŇěĔŅĶĺŇĪĵŋŐĸŃőĪĶĪńĻĬƢŐľƞĚŏŀŏĞňĵ-ŐĮĞŇĲƕĔȮ
ŐĸŃȮĔĶŃĪĶĺĚĽŅĶĽĬŏĪĻŐľƞĚĽľĳŅıĽŅīŅĶĦĶńģŏĴňĵĬĴŅĶƢȮĶƞĺĴŏĮƦĬŏěƟŅĳŅı 
 

2. įŌƟŏĕƟŅĶƞĺĴĮĶŃĝŋĴ 
 įŌƟŏĕƟŅĶƞĺĴĮĶŃĝŋĴĮĶŃĔŀĭħƟĺĵįŌƟŐĪĬěŅĔľĬƞĺĵĚŅĬĔŜŅĔńĭħŌŐĸĔŇěĔŅĶĔĶŃěŅĵŏĽňĵĚŐĸŃįŌƟĮĶŃĔŀĭĔŇě
ĔŇěĔŅĶĔĶŃěŅĵŏĽňĵĚĮĶŃŏĪĻŒĬĳŌĴŇĳŅėŏŀŏĞňĵȮȮĶĺĴœĮĩŉĚŏěƟŅľĬƟŅĪňŗĔĶŃĪĶĺĚĽŅĶĽĬŏĪĻŐľƞĚĽľĳŅı
ĽŅīŅĶĦĶńģŏĴňĵĬĴŅĶƢŐĸŃįŌƟĮĶŃĔŀĭĔŇěĔŅĶĔĶŃěŅĵŏĽňĵĚĳŅĵŒĬĮĶŃŏĪĻȮěŜŅĬĺĬȮ225ȮėĬȮŒĬĔŅĶĮĶŃĝŋĴėĶńŘĚĬňŘȮ
ĴňȮŏĮƦĬĮĶŃīŅĬȮőħĵĴňȮDr.Javard ŏĸĕŅīŇĔŅĶĽľĳŅıĔŇěĔŅĶĺŇĪĵŋŐĸŃőĪĶĪńĻĬƢŐľƞĚŏŀŏĞňĵ-ŐĮĞŇĲƕĔȮ(ABU) ŏĮƦĬįŌƟ
ĔĸƞŅĺĶŅĵĚŅĬȮŐĸŃȮıĦȮĪƞŅĬ Mr U Ye Htut ĶńģĴĬĨĶňĺƞŅĔŅĶĔĶŃĪĶĺĚĽŅĶĽĬŏĪĻȮŐľƞĚĽľĳŅıĽŅīŅĶĦĶńģ
ŏĴňĵĬĴŅĶƢȮ ŏĮƦĬĮĶŃīŅĬŏĮƕħĚŅĬȮĞŉŗĚĽŜŅĬńĔĚŅĬȮĔĽĪĝ,ȮœħƟĽƞĚįŌƟŐĪĬŏĕƟŅĶƞĺĴĔŅĶĮĶŃĝŋĴȮRadio Asia 2015 
ConferenceȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵȮĮĶŃĔŀĭħƟĺĵ 
 
 (1) ĔĽĪĝ.ȮĽŋĳŇĠĠŅȮȮĔĸŅĚĦĶĚėƢ  
     ėĦŃĔĶĶĴĔŅĶĔŇěĔŅĶĔĶŃěŅĵŏĽňĵĚȮĔŇěĔŅĶőĪĶĪńĻĬƢȮŐĸŃĔŇěĔŅĶőĪĶėĴĬŅėĴŐľƞĚĝŅĨŇ 
 (2) ĬŅĚĽŅĺőĽĳŇħŅȮĺňĶĔŋĸŏĪĺńĠ 
     įŌƟĮĢŇĭńĨŇĚŅĬĮĶŃěŜŅȮĔĽĪĝ,ȮĔĽĪĝ.ȮĽŋĳŇĠĠŅȮȮĔĸŅĚĦĶĚėƢ  
 (3) ĬŅĚĽŅĺŀĶĻĶňȮĻĶňĶŃļŅ   
     įŌƟĝŜŅĬŅĠĔŅĶȮ(ĝ3) ȮįŌƟŐĪĬĽŜŅĬńĔĔŇěĔŅĶőĪĶĪńĻĬƢŒĬĶŃĭĭħŇěŇĨŀĸȮ(ěĽ,)   
 (4) ĬŅĵŀŅėĴȮĽŋĺĶĶĦĶńĔļŅ 
 ȮȮȮȮıĬńĔĚŅĬĮĢŇĭńĨŇĔŅĶĶŃħńĭĽŌĚ (Ĕ2) įŌƟŐĪĬĽŜŅĬńĔŀĬŋĠŅĨĮĶŃĔŀĭĔŇěĔŅĶĔĶŃěŅĵŏĽňĵĚȮ(ĮĽ,1)   
 

3. ĔŅĶĮĶŃĝŋĴȮRadio Asia 2015 ConferenceȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵ 
ĔŅĶĮĶŃĝŋĴȮRadio Asia 2015 ConferenceȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵȮŏĮƦĬĔŅĶĮĶŃĝŋĴ

ĮĶŃěŜŅĮƖħƟŅĬĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚŒĬĶŃħńĭĳŌĴŇĳŅėŏŀŏĞňĵ-ŐĮĞŇĲƕĔȮ(ABU) őħĵĶŌĮŐĭĭĔŅĶĮĶŃĝŋĴŐĭƞĚĔŅĶĭĶĶĵŅĵȮ
ĶƞĺĴĔńĭĔŅĶŐĽħĚėĺŅĴėŇħŏľŖĬŒĬĮĶŃŏħŖĬĪňŗŏĔňŗĵĺĕƟŀĚĔńĭŐĨƞĸŃĝƞĺĚȮőħĵĴňĔŜŅľĬħĔŅĶħńĚĨƞŀœĮĬňŘ 
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CONFERENCE PROGRAMME 
 

Day 1: 28 May 2015 (Thursday)  
Opening  

1400 - 
1500 

Opening  

Emcee: Ms ZAZA Majid, Senior Producer, MediaCorp, Singapore 

Welcome Address: Dr Javad Mottaghi, Secretary-General, ABU  

Ministerial Address: His Excellency Mr U Ye Htut, Union Minister for the 
Ministry of Information, Republic of the Union of Myanmar  

Industry 
Session 

1500 - 
1530 

Chair:  Ms Zakiah Halim, Vice-President, Malay Programming, MediaCorp, 
Singapore  

Invited Address: Radio in Europe: Simon Spanswick, Chief Executive, 
Association for International Broadcasting(AIB)  

Radio Industry Keynote: Radio's Hybrid Future:  
Ms Joan Warner, Chief Executive Officer, Commercial Radio Australia and 
Vice-Chair World DMB Forum   
   

 
 1530 - 
1600 

  
Coffee Break 

Session 1 

1600 - 
1730 

Creative Power of Radio  

In the recent past challenges thrown up be other mass-media have been 
tackled by the radio industry, some of these very successfully. Solutions 
devised and implemented by broadcasters and other segments of the 
industry have completely transformed radio. What is the creative power 
of radio and how does it manifest itself in the media landscape time and 
over again?  

Chair: Neil Curry, Director, Beyond Broadcasting, UK 

Public Radio And National Values: Ovidiu Miculescu, President Director 
General, Radio Romania 

TBC: Ms Shanthi Bhagirathan, Group Director,  MTV Channel, Stein 
Films, MBC  Board Director, Capital Maharaja Organisation, Sri Lanka  

Challenges of World Radio Japan, NHK, Japan: Ms Yoko Satake, 
Managing Producer, NHK world Radio Japan  

Public Service Broadcasting in a   Market -Driven Environment: Fayyaz 
Sheheryar, Director General, All India Radio, India 

Radio Cinema-Impr ovisation and Power of Sound: Ms Fiona Ledger, 
%ØÅÃÕÔÉÖÅ %ÄÉÔÏÒ $ÒÁÍÁȟ ""# -ÅÄÉÁ !ÃÔÉÏÎȭÓȟ -ÙÁÎÍÁÒ 
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GALA DINNER:  

7.30PM, HOTEL SHANG-RILA, YANGON, MYANMAR  
Day 2: 29 May 2015 (Friday)  
Session 2  

0900 - 
1030 

Transforming Radio into Multimedia Player: Con tent  

Radio has transformed and emerged as a multimedia player, both over the 
air broadcasting and on the Internet. Digital radio platforms offer 
providing interesting video and textual content. OTT streams provide 
great opportunities for all kinds of media distribution - graphics, images 
and videos - that supplement the spoken word and music. This 
transformation is predicated on creation of multimedia content in the 
radio industry. And this is where the radio broadcasters need to exhibit 
their creativity and depth. This session will address how content 
creativity has catalysed the transformation of radio from mono-media to 
multi -media.  

Chair:Simon Spanswick, Chief Executive, AIB 

Radio stations as Media Centres:  
Ms Niken Widiastuti, Radio Republik Indonesia 

Curiosity - The Key Journalistic Tool:  
Mick Slatter, Director, Beyond Broadcasting, UK  

The Rise of Music Streaming Services and how they affect Radio:  
Steve Ahern, CEO, International Media & Broadcasting Academy  

Topic ɀ TBC:  
Hla Yin Aye, General Manager, Mandalay FM & Pyinsawadi FM, Forever 
Group, Myanmar  

1030 - 
1100 

Coffee Break 

Session 3 

1100 - 
1230 

Implementation of Digital Radio in the Asia -Pacific: Success Stories 
and On-going Breakthroughs  

There are several success stories of digital radio implementation in the 
region, from Australia to Korea, Hong Kong and Japan. Quite a few digital 
radio projects are under way, including in Thailand, Indonesia, India and 
Malaysia. These are interesting stories, full of opportunities and 
challenges. This session will hear about the successes and what made 
these successes possible. It will also hear about the progress of the on-
going digital radio projects in various countries. 

Chair:   

FM Radio in Golden Land:  
Min Min, Executive Technical Officer,  Shwe Than Lwin Media, Myanmar  

Implementation of Digital Radio in the Asia Pacific:  
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Ms Joan Warner, CEO, Commercial Radio Australia  

Managing Evolution of   Digital Radio in Thailand:Content and Public 
Interest: Ms.Supinya Klangnarong, Commissioner of NBTC, Thailand  

Topic: TBC: 
Peter Streader, Regional Manager Oceania and S.E. Asia, Ampegon AG 

1230 - 
1400 

Lunch   

Session 4 

1400 - 
1600 

Case Studies: Leading the Way in Competitive Markets  

Getting to number one and staying there. How is it accomplished in a 
highly crowded market? Radio broadcasters have different challenges to 
overcome. What does it take to get to the top of the market, more so in the 
ÆÁÃÅ ÏÆ ÃÏÍÐÅÔÉÔÉÏÎ ÉÎ ÔÈÅ ÍÁÒËÅÔ ÐÌÁÃÅ ÆÏÒ ȬÅÁÒÓ ÁÎÄ ÅÙÅ ÂÁÌÌÓȭȩ 2ÁÄÉÏ 
stations are no longer deal with only content creation, acquisition and 
broadcast. These have now become media centres dealing with content of 
all types, mashing it together and creating commercial opportunities from 
this content. The experts tell us how? 

Chair: Mick Slatter, Director, Beyond Broadcasting, UK 

Planet Music AwardsɀThe Radio Experience:  
Hassan Salleh, Assistant Vice President (Programming), Malay 
Community, MediaCorp 

Radio Industry in Myanmar:  
Zeyar, Director of Broadcasting, Myanmar Radio and Television 

Opportunities in the Outback:  
Martin Corben, Radio Broadcast and Media Trainer, Australia 

Developing, implementing and operating community radio: opportunities 

and challenges:  

Ms Cheri Mangrai, Media Consultant, Australian Broadcasting Corporation 

International Development (ABC-ID)    

How Commercial FM generates its income through Content in Myanmar:   
Ms Thida Swe, Director Padamyar FM, MRTV  

χ $ÁÙÓȟ χ "ÉÌÌÉÏÎ 0ÅÏÐÌÅȡ #ÒÅÁÔÉÎÇ 7ÏÒÌÄȭÓ "ÉÇÇÅÓÔ 0ÏÐ-up Radio Station:  
Ms Deena Saeed, Head of Partnerships, Radio Everyone  

3rd  ABU Song Festival 2015 Gala Event  
Day 3: 30 May 2015 (Saturday)  
Session 5 

0900 - 
1030 

Accessing the Two-generations on Social Media: How Does Radio Do 
It  

A dramatic transformation in radio has evolved by interaction of radio 
with the social media and all those connected with the Internet. Currently, 
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a palpable achievement of the social media forums is bridging two 
generations of on-line content consumers, no longer only the new 
generation. This together with changing media consumption patterns, 
selectivity in content genres, different mix of programming is an on-going 
challenge for the radio industry. Youth stations are the flagship outlets for 
content in most radio organisations, with an ongoing battle to get the 
attention of the young audience. Mobile phones and Apps offer radio 
broadcasters unique opportunities that really work and earn revenue, too. 
This session will address interesting issues on this subject.  

Chair:Steve Ahern, CEO, International Media & Broadcasting Academy  

An overview of radio and social media  in Australia:   
Ms Joan Warner, CEO, Commercial Radio Australia 

Are You Audience-Connected?  
Jim Gould, Head of Radio 3, RTHK, Hong Kong 

From Traditional Radio to Social Media: How to Have All : 
Barry Keohane, Radio Consultant,Top of Mind Media and Entertainment, 
Australia 

Power of Storytelling   and Social Generation:   
Wolfram Tech, Senior consultant & Partner, BCI,Germany 

1030 - 
1100 

Coffee Break 

Session 6 

1100 ɀ 
1230 

Panel Discussion: Radio for the Next Generation  

What are the media needs of the next generation? Is there a way to predict 
that requirement? What role can radio play in meeting those needs? Is the 
Ȭ#ÒÅÁÔÉÖÅ 0Ï×ÅÒȱ ÏÆ ÒÁÄÉÏ ÃÒÅÁÔÉÖÅ ÅÎÏÕÇÈ ÔÏ ÆÕÌÆÉÌ ÉÔÓ ÒÏÌÅ ÉÎ ÔÈÅ ÎÅ× 
society? Is our emphasis on going digital, being on social media and 
mobile, and not being just radio enough? How should radio reshape 
services for the next generation. The panellists will deliberate on the 
creative requirements for the future.  

Moderator: Ms Joan Warner, CRA, Australia 

Panel: 

¶ Kabul Budiono, Director, Programme and Production, RRI, 
Indonesia  

¶ Ms Joan Warner, CRA  
¶ Ms Zakiah Halim,  MediaCorp, Singapore  
¶ Parameswaran Ponnudurai, Vice-President (Programming), Radio 

FreeAsia  
¶ Simon Spanswick, Chief Executive, AIB  
¶ Ms Shanthi Bhagirathan, Capital Maharaja Organisation,Sri Lanka  
¶ Neil Curry, Director, Beyond Broadcasting,UK  
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Conference Concludes 

HALF DAY EXCURSION ON 1500PM BY MRTV 

 

4. ĽĶŋĮĽŅĶŃĽŜŅėńĠěŅĔĔŅĶĮĶŃĝŋĴȮ 
Industry Session: Radio Industry Keynote Radio Hybrid Future  
őħĵȮJoan Warner 

ĺŇĪĵŅĔĶœħƟĬŜŅŏĽĬŀŏĔňŗĵĺĔńĭĺŇĺńĥĬŅĔŅĶĕŀĚĺŇĪĵŋĪňŗŐĨƞŏħŇĴĺŇĪĵŋĶŃĭĭŐŀĬŃĸŖŀĔěŃĶŀĚĶńĭŏıňĵĚĔŅĶ
ŒľƟĭĶŇĔŅĶŏĽňĵĚȮĨƞŀĴŅŏĮƦĬĺŇĪĵŋĶŃĭĭħŇěŇĨŀĸĽŅĴŅĶĩĶŀĚĶńĭĔŅĶŒľƟĭĶŇĔŅĶŏĽňĵĚŐĸŃĕƟŀĴŌĸȮŐĸŃĸƞŅĽŋħŏĮƦĬĺŇĪĵŋ
ĶŃĭĭœŁĭĶŇħĪňŗĽŅĴŅĶĩĶŀĚĶńĭĭĶŇĔŅĶŐĭĭőĨƟĨŀĭŐĸŃĶŅĵĔŅĶŏĽĶŇĴĶŌĮŐĭĭŒľĴƞȮŏĝƞĬȮĕƟŀĴŌĸĕƞŅĺȮĕƟŀĴŌĸěĶŅěĶȮ
ŏĨŊŀĬĳńĵıŇĭńĨŇȮŐĸŃĔŅĶőęļĦŅĽŇĬėƟŅ 
 
Session 1: Creative Power of Radio 
ŏĮƦĬĔŅĶĬŜŅŏĽĬŀĶŌĮŐĭĭŐĸŃĸńĔļĦŃĭĶŇĔŅĶĺŇĪĵŋĕŀĚŐĨƞĸŃĮĶŃŏĪĻȮ 
 
ľńĺĕƟŀȮRadio Cinema - A different drama model  
őħĵȮBBC Media Action 
 ĺŇĪĵŅĔĶœħƟĬŜŅŏĽĬŀŏĔňŗĵĺĔńĭĭĶŇĔŅĶĳŅıĵĬĨĶƢĪŅĚĺŇĪĵŋȮėĺŅĴŐĨĔĨƞŅĚĕŀĚĶŌĮŐĭĭĳŅıĵĬĨĶƢĕŉŘĬŀĵŌƞĔńĭ
ĽƞĺĬĮĶŃĔŀĭĪňŗĽŜŅėńĠȮŏľĸƞŅĬňŘȮŏıĸĚĮĶŃĔŀĭȮĭĪĳŅıĵĬĨĶƢȮĔŅĶėńħŏĸŊŀĔĬńĔŐĽħĚȮĶŃħńĭŏĽňĵĚȮĽĩŅĬĪňŗȮŐĸŃ
ĔŅĶĽŊŗŀĽŅĶőĨƟĨŀĭ 
 
Session 2:  Transformation Radio into Multimedia Play 
ŏĮƦĬĔŅĶĬŜŅŏĽĬŀĺŇĺńĥĬŅĔŅĶĕŀĚĔŇěĔŅĶĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚȮ 
 
ľńĺĕƟŀȮTRANSFORMING RADIO INTO MULTIMEDIA PLAYERS: CONTENTȮRADIO STATIONS 
AS MEDIA CENTRES  
őħĵȮR. Niken Widiastuti, RRI President Director 
 ĺŇĪĵŅĔĶœħƟĬŜŅŏĽĬŀŏĔňŗĵĺĔńĭĺŇĺńĥĬŅĔŅĶĕŀĚĺŇĪĵŋŏıŊŗŀĶŀĚĶńĭĭĶŇĔŅĶŐĭĭĴńĸĨŇĴňŏħňĵ 



ìÚ­ó 8  

ĶŅĵĚŅĬĔŅĶŏĕƟŅĶƞĺĴĮĶŃĝŋĴȮP_bgmȮ?qg_Ȯ0./3ȮAmldcpclacȮ0./3ȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵȮ 

 
 
ĭĶŇĔŅĶĴńĸĨŇĴňŏħňĵŏĽĴŊŀĬŏĮƦĬĔŅĶŏĸƞĬŏėĶŊŗŀĚĴńĸĨŇĴňŏħňĵŐıĶƞĽńĠĠŅĦįƞŅĬĽńĠĠŅĦĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚŐĸŃ

ĺŇĪĵŋőĪĶĪńĻĬƢȮŐĸŃįƞŅĬĪŅĚŏėĶŊŀĕƞŅĵŀŇĬŏĪŀĶƢŏĬŖĨ ĞŉŗĚŏĮƦĬŐĶĚįĸńĔħńĬŒľƟŏĔŇħėĺŅĴėŇħĽĶƟŅĚĽĶĶėƢŐĸŃĬĺńĨĔĶĶĴ
ŒľĴƞȮħńĚĬńŘĬȮľĬƞĺĵĚŅĬĕƟŀĚŏĔňŗĵĺĔńĭĔŇěĔŅĶĔĶŃěŅĵŏĽňĵĚŐĸŃĔŇěĔŅĶőĪĶĪńĻĬƢėĺĶĴňėĺŅĴĶŌƟėĺŅĴŏĕƟŅŒěįŌƟĶńĭĽŅĶ
ĔĸŋƞĴŏĮƚŅľĴŅĵȮĶĺĴĪńŘĚėŜŅĬŉĚĩŉĚĔĸŋƞĴŏĮƚŅľĴŅĵŏıĻįŌƟľĠŇĚȮŏĵŅĺĝĬȮŐĸŃįŌƟŒĝƟĭĶŇĔŅĶŀŇĬŏĨŀĶƢŏĬŖĨ 

 

 
 

 



ìÚ­ó 9  

ĶŅĵĚŅĬĔŅĶŏĕƟŅĶƞĺĴĮĶŃĝŋĴȮP_bgmȮ?qg_Ȯ0./3ȮAmldcpclacȮ0./3ȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵȮ 

 
ĳŅıŐĽħĚįŌƟŒĝƟĭĶŇĔŅĶőĞŏĝňĵĸĴňŏħňĵŒĬĮĶŃŏĪĻŀŇĬőħĬňŏĞňĵ 

 

 
ĳŅıŐĽħĚĽĩŅĬňĶńĭĽƞĚĽńĠĠŅĦĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚĕŀĚĮĶŃŏĪĻŀŇĬőħĬňŏĞňĵĪńŘĚȮ88 ĽĩŅĬň 

 
őĮĶŐĔĶĴĺŇĪĵŋȮRadio Republik Indonesia (RRI)  

¶ őĮĶŐĔĶĴ 1 = 88 ĝƞŀĚ 
¶ őĮĶŐĔĶĴ 2 = 64 ĝƞŀĚ 
¶ őĮĶŐĔĶĴ 3 = 64 ĝƞŀĚ 

https://en.wikipedia.org/wiki/Radio_Republik_Indonesia


ìÚ­ó 10  

ĶŅĵĚŅĬĔŅĶŏĕƟŅĶƞĺĴĮĶŃĝŋĴȮP_bgmȮ?qg_Ȯ0./3ȮAmldcpclacȮ0./3ȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵȮ 

¶ őĮĶŐĔĶĴ 4 = 23 ĝƞŀĚ 
¶ ĝƞŀĚĶŅĵĔŅĶıŇŏĻļȮĺŇĪĵŋħŇěŇĨŀĸĶŃĭĭ Digital Audio Broadcasting (DAB) : 6 ĝƞŀĚ 

- RRI World ServiceȮĝƞŀĚĶŅĵĔŅĶĨƞŅĚĮĶŃŏĪĻ  
- Voice of Indonesia ŀŀĔŀŅĔŅĻ 8 ĳŅļŅ 
- ĶĺĴĪńŘĚľĴħĴňĶŅĵĔŅĶĺŇĪĵŋȮěŜŅĬĺĬ 241 ĶŅĵĔŅĶ 
- 6 ĶŅĵĔŅĶĶƞĺĴȮ&įŌƟĽŊŗŀĕƞŅĺ'ȮŒĬĨƞŅĚĮĶŃŏĪĻ8ȮĮĶŃŏĪĻĴŅŏĸŏĞňĵ, ŀŀĽŏĨĶŏĸňĵ, ŁƞŀĚĔĚ, ĠňŗĮŋƙĬ, ŀňĵŇĮĨƢŐħĬ
ĽľĶńģŀŏĴĶŇĔŅȮ&ĬŇĺĵŀĶƢĔ' 
 
ľńĺĕƟŀȮASIA RADIO TODAY  
őħĵȮSteve AhernȮAhern Media & Training Pty Ltd*ȮCEO I.M.B.A.ȮProprietor Radioinfo & 
AsiaRadioToday 
 

ĺŇĪĵŅĔĶœħƟĬŜŅŏĽĬŀŏĔňŗĵĺĔńĭĸńĔļĦŃĔŅĶĮĶŃĔŀĭĔŇěĔŅĶĪŅĚīŋĶĔŇěĕŀĚĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚŐĭĭħńŘĚŏħŇĴ 
¶ ĶŃĭŋĔĸŋƞĴŏĮƚŅľĴŅĵįŌƟĲƤĚŐĸŃŒľƟĔŅĶĽĬńĭĽĬŋĬ 
¶ ŏĸƞĬŏıĸĚĪňŗįŌƟĲƤĚĨƟŀĚĔŅĶ 
¶ ŏĸƞĬŏıĸĚįĽĴĔńĭĔŅĶŒľƟĕƟŀĴŌĸĶŅĵĔŅĶ ĕƟŀĴŌĸĪńŗĺœĮȮŐĸŃőęļĦŅ 
¶ ŒľƟĭĶŇĔŅĶĲĶňœĴƞĴňėƞŅŒĝƟěƞŅĵ 
¶ ĽŜŅĶĺěıķĨŇĔĶĶĴĔŅĶĶńĭĲƤĚŏıĸĚĕŀĚįŌƟĲƤĚőħĵĺŇīňĽŋƞĴĨńĺŀĵƞŅĚ 
¶ ěƞŅĵĽƞĺĬŐĭƞĚĶŅĵœħƟŒľƟįŌƟįĸŇĨŏıĸĚ 
¶ ĝŜŅĶŃŏĚŇĬėƞŅŒĝƟěƞŅĵŒĬĔŅĶħŜŅŏĬŇĬĚŅĬ 
¶ ĶńĔļŅĔŜŅœĶŒĬĔŅĶħŜŅŏĬŇĬĔŅĶ 

 

 
 
 
 
 



ìÚ­ó 11  

ĶŅĵĚŅĬĔŅĶŏĕƟŅĶƞĺĴĮĶŃĝŋĴȮP_bgmȮ?qg_Ȯ0./3ȮAmldcpclacȮ0./3ȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵȮ 

ľńĺĕƟŀȮOur way of powerful radioȮ 
őħĵȮHla Yin AyeȮGeneral ManagerȮMandalayFM & PyinsawadiFM Radio Stations 
 

 
 

¶ ĴňįŌƟĲƤĚĺŇĪĵŋ ěŜŅĬĺĬȮ19 ĸƟŅĬėĬŒĬĮĶŃŏĪĻıĴƞŅ 
o ŏĴŊŀĚľĸĺĚ: /,4 ĸƟŅĬėĬ 
o ŏĕĨŏĴŊŀĚ: 1,/ ĸƟŅĬėĬ 
o ĝĬĭĪ: /2,1ȮĸƟŅĬėĬ 

 
¶ ĴňįŌƟĶŅĵĔŅĶĺŇĪĵŋįƞŅĬőĪĶĻńıĪƢĽĴŅĶƢĪőĲĬȮĮĶŃĴŅĦȮ3#  

 
¶ ĴňįŌƟĲƤĚĶŅĵĔŅĶĺŇĪĵŋįƞŅĬŏėĶŊŗŀĚĶńĭĺŇĪĵŋȮĮĶŃĴŅĦȮ73#Ȯ 

 
o 61# ĕŀĚįŌƟĲƤĚĺŇĪĵŋ ĶńĭĲƤĚĪňŗĭƟŅĬ 

 

 



ìÚ­ó 12  

ĶŅĵĚŅĬĔŅĶŏĕƟŅĶƞĺĴĮĶŃĝŋĴȮP_bgmȮ?qg_Ȯ0./3ȮAmldcpclacȮ0./3ȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵȮ 

o //# ĕŀĚįŌƟĲƤĚĺŇĪĵŋ ĶńĭĲƤĚŒĬĶĩĵĬĨƢ 
 

 
 

o 0#ȮĕŀĚįŌƟĲƤĚĺŇĪĵŋ ĶńĭĲƤĚĪňŗĪŜŅĚŅĬ 
 

 
 
 

 
 
 
Session 3:  FM Radio in Golden Land 
ľńĺĕƟŀȮFM Radio in Golden Land  
 
őħĵȮMin Min Executive Technical Officer Shwe Than Lwin Media Co., Ltd. 



ìÚ­ó 13  

ĶŅĵĚŅĬĔŅĶŏĕƟŅĶƞĺĴĮĶŃĝŋĴȮP_bgmȮ?qg_Ȯ0./3ȮAmldcpclacȮ0./3ȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵȮ 

ĺŇĪĵŅĔĶœħƟĬŜŅŏĽĬŀŏĔňŗĵĺĔńĭĽĩŅĬŃĔŅĶĦƢĮƤěěŋĭńĬĕŀĚĔŇěĔŅĶĺŇĪĵŋŐĸŃŐįĬĶńĭĽƞĚĺŇĪĵŋĶŃĭĭħŇěŇĨŀĸŒĬ
ŀĬŅėĨĕŀĚĮĶŃŏĪĻıĴƞŅ 

 
ĽĩŅĬŃĮƤěěŋĭńĬĕŀĚĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚŒĬĮĶŃŏĪĻıĴƞŅ 

¶ ıŊŘĬĪňŗĭĶŇĔŅĶĶŃħńĭĮĶŃŏĪĻĽŅĴŅĶĩĶŀĚĶńĭĔŅĶŒľƟĭĶŇĔŅĶŐĭĭőėĶĚĕƞŅĵľĸŅĵėĺŅĴĩňŗȮŐĸŃŐĭĭőėĶĚĕƞŅĵ
ėĺŅĴĩňŗŏħňĵĺ ĴňĽĩŅĬňĩƞŅĵĪŀħȮ2 ĽĩŅĬňȮĨńŘĚŀĵŌƞŒĬĵƞŅĚĔŋƟĚŐĸŃŏĬĮƖħŀ 

¶ ĴňȮ6 įŌƟĮĶŃĔŀĭĔŅĶĺŇĪĵŋȮFM ĳŅėŏŀĔĝĬ œħƟŐĔƞȮShwe FM, PADAMYAR FM, MANDALAY FM, 
PYINSAWADI FM CHERRY FM ŐĸŃ FM BAGANȮħŜŅŏĬŇĬĔŅĶĶƞĺĴĔńĭȮMRTV 

¶ őėĶĚĕƞŅĵĽŜŅľĶńĭĶŀĚĶńĭĔŅĶŀŀĔŀŅĔŅĻĺŇĪĵŋŒĬĶŃĭĭȮAM ŐĸŃȮFM ŀĵŌƞĳŅĵŒĨƟĔĶŃĪĶĺĚĔĸŅőľĴȮ 
¶ ĽĩŅĬňĺŇĪĵŋĶŃĭĭȮFM ŀĵŌƞĳŅĵŒĨƟȮYCDC  
¶ œĴƞĴňĺŇĪĵŋĝŋĴĝĬŒĬĮĶŃŏĪĻıĴƞŅ 
¶ ĶńĭĽƞĚőĮĶŐĔĶĴĺŇĪĵŋįƞŅĬĶŃĭĭħŅĺŏĪňĵĴ 

 
ŀĬŅėĨĔŇěĔŅĶĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚ 

¶ ıńĥĬŅőėĶĚĕƞŅĵľĸŅĵėĺŅĴĩňŗŐĸŃőėĶĚĕƞŅĵėĺŅĴĩňŗŏħňĵĺŒĬĸńĔļĦŃĕŀĚĔŅĶŐĪĬĪňŗŐĸŃĕĵŅĵőėĶĚĕƞŅĵ
őħĵįŌƟĮĶŃĔŀĭĔŅĶĳŅėĶńģȮ2 ĶŅĵ 

¶ ĔŅĶĕĵŅĵőėĶĚĕƞŅĵĺŇĪĵŋȮFM ěŃĩŌĔħŜŅŏĬŇĬĔŅĶŏĮƦĬĮĶŃěŜŅĪŋĔĮƖőħĵįŌƟĮĶŃĔŀĭĔŅĶĳŅėĶńģŐĸŃ
įŌƟĮĶŃĔŀĭĔŅĶĳŅėŏŀĔĝĬ 

¶ ĔŜŅĸńĚıŇěŅĶĦŅŐįĬĔŅĶĶńĭĽƞĚĽńĠĠŅĦĺŇĪĵŋħŇěŇĨŀĸȮĶŃĭĭȮDRM, DRM+ ŐĸŃDAB)Ȯ 
 
ľńĺĕƟŀȮImplementation of DAB+ in the Asia Pacific 
őħĵȮJoan Warner, Asia Pacific Chair WorldDMB 

ĺŇĪĵŅĔĶœħƟĬŜŅŏĽĬŀŏĔňŗĵĺĔńĭĔŅĶħŜŅŏĬŇĬĔŇěĔŅĶĺŇĪĵŋĶŃĭĭħŇěŇĨŀĸĶŃĭĭȮDAB+ ŒĬĳŌĴŇĳŅėŏŀŏĝňĵ
ŐĮĞŇĲƕĔ 

 



ìÚ­ó 14  

ĶŅĵĚŅĬĔŅĶŏĕƟŅĶƞĺĴĮĶŃĝŋĴȮP_bgmȮ?qg_Ȯ0./3ȮAmldcpclacȮ0./3ȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵȮ 

ĺŇĪĵŋħŇěŇĨŀĸĶŃĭĭȮDAB)ȮŒĬŀŀĽŏĨĶŏĸňĵ 
¶ ĴňįŌƟĲƤĚĺŇĪĵŋĶŃĭĭȮDAB+ ĴŅĔĔĺƞŅȮ1*0..*...ȮėĬȮŒĬŐĨƞĸŃĽńĮħŅľƢ 
¶ ĴňĮĶŃĴŅĦȮ03#ȮĕŀĚĮĶŃĝŅĔĶȮŒĬȮ3ȮŏĴŊŀĚŒľĠƞĶńĭĲƤĚĺŇĪĵŋħŇěŇĨŀĸȮĶŃĭĭ DAB) 
¶ ŒĬĮƤěěŋĭńĬĴňĩŉĚȮ42#ȮĕŀĚĮĶŃĝŅĔĶŒĬĮĶŃŏĪĻŀŀĽŏĨĶŏĸňĵĽŅĴŅĶĩŏĕƟŅĩŉĚĭĶŇĔŅĶĺŇĪĵŋħŇěŇĨŀĸȮĶŃĭĭȮ

DAB+ 
¶ őħĵŏĜĸňŗĵŐĸƟĺĮĶŃĴŅĦĽŀĚŏĪƞŅĕŀĚĔŅĶĲƤĚĺŇĪĵŋŏĮƦĬĔŅĶĲƤĚĺŇĪĵŋĶŃĭĭȮDAB+ TSL įƞŅĬĪŅĚĽĨĶňĴĴŇŗĚ 
¶ ŏėĶŊŗŀĚĶńĭĺŇĪĵŋĶŃĭĭȮDAB)ȮĕŅĵŐĸƟĺĮĶŃĴŅĦȮ1ȮĸƟŅĬŏėĶŊŗŀĚȮŒĬĮĶŃŏĪĻŀŀĽŏĨĶŏĸňĵȮĨńŘĚŐĨƞŏĮƕħĨńĺŒĬĮƖȮ
0..7 

¶ ĴňŏėĶŊŗŀĚĶńĭĺŇĪĵŋĶŃĭĭȮDAB+ ĴŅĔĔĺƞŅȮ1..ȮĶŋƞĬ ŐĸŃĴňĶŅėŅŏĶŇŗĴĨƟĬĪňŗȮAUD $/5 
 
őėĶĚĔŅĶȮUniversal Phone  

¶ ĽĴŅėĴĶŃħńĭőĸĔȮ2 ĽĴŅėĴȮĔŜŅĸńĚĪŜŅĚŅĬĶƞĺĴĔńĬŏıŊŗŀįĸŇĨőĪĶĻńıĪƢĽĴŅĶƢĪőĲĬĪňŗĨŇħĨńŘĚĝŇĮ DAB+ ħƟĺĵ
ŐĸƟĺ 

¶ ĬńĔŏĪėĬŇėıĵŅĵŅĴįĸńĔħńĬŏĪėőĬőĸĵňȮDAB+ ŒľƟŏĮƦĬĴŅĨĶģŅĬȮAPI ėĸƟŅĵĔńĭȮAPI ĪńŗĺœĮĪňŗĔĸƟŀĚĩŌĔ
ĬŜŅĴŅĶĺĴœĺƟŒĬőĪĶĻńıĪƢ 

¶ WorldȮDMB ĵńĚėĚıĵŅĵŅĴŏěĶěŅĔńĭŀĚėƢĔĶĔŅĶĽŊŗŀĽŅĶőĪĶėĴĬŅėĴĶŃħńĭőĸĔŀĵƞŅĚĨƞŀŏĬŊŗŀĚ 
 
ľńĺĕƟŀȮManaging Evolution of Digital Radio in Thailand: Content and Public InterestȮ 
őħĵȮSupinya Klangnarong, NBTC Commissioner 
 
ĺŇĪĵŅĔĶœħƟĬŜŅŏĽĬŀŏĔňŗĵĺĔńĭĔŅĶħŜŅŏĬŇĬĔŇěĔŅĶĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚĶŃĭĭħŇěŇĨŀĸĕŀĚĮĶŃŏĪĻœĪĵ 

 
ĳŅıŐĽħĚĔŅĶěńħĽĶĶėĸŊŗĬėĺŅĴĩňŗĽŜŅľĶńĭĔŇěĔŅĶĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚĕŀĚĮĶŃŏĪĻœĪĵ 



ìÚ­ó 15  

ĶŅĵĚŅĬĔŅĶŏĕƟŅĶƞĺĴĮĶŃĝŋĴȮP_bgmȮ?qg_Ȯ0./3ȮAmldcpclacȮ0./3ȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵȮ 

ĽĳŅıĮƤĠľŅŐĸŃėĺŅĴĪƟŅĪŅĵŒĬĔŇěĔŅĶĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚĕŀĚĮĶŃŏĪĻœĪĵ 
¶ ĺŇīňĔŅĶėĺĭėŋĴĽĩŅĬňĺŇĪĵŋĪƟŀĚĩŇŗĬ? 

o ŏıŊŗŀŒľƟĽŅĴŅĶĩŀŀĔŀŅĔŅĻĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚőħĵœĴƞĴňĮƤĠľŅĔŅĶĶĭĔĺĬėĸŊŗĬėĺŅĴĩňŗ 
o ĔŅĶĔŜŅĔńĭħŌŐĸįŌƟĮĶŃĔŀĭĔŅĶĪňŗœħƟĶńĭŒĭŀĬŋĠŅĨĪħĸŀĚĮĶŃĔŀĭĔŇěĔŅĶ 
o ĔĢľĴŅĵėĺĭėŋĴŏĬŊŘŀľŅĕŀĚĶŅĵĔŅĶĺŇĪĵŋĪňŗįŇħĔġľĴŅĵȮŏĝƞĬȮĔŅĶőęļĦŅŀŅľŅĶŐĸŃĽŇŗĚ
ĵŅŏĽıĵƢĨŇħ 

¶ ĺŇīňĽƞĚŏĽĶŇĴĔŇěĔŅĶĺŇĪĵŋĝŋĴĝĬ 
¶ ĺŇīňĔŅĶěńħĽĶĶėĸŊŗĬėĺŅĴĩňŗĽŜŅľĶńĭĳŅėĮĶŃĝŅĝĬ 
¶ ĺŇīňĪňŗĔŅĶŏĶňĵĔėŊĬėĸŊŗĬėĺŅĴĩňŗěŅĔįŌƟĮĶŃĔŀĭĔŅĶĪňŗĴňŀĵŌƞŏħŇĴŏıŊŗŀĔŅĶěńħĽĶĶėĸŊŗĬėĺŅĴĩňŗŒľĴƞĽŜŅľĶńĭĔŇěĔŅĶ
ĺŇĪĵŋħŇěŇĨŀĸ 

 
Session 4 Case studies:  Leading the Way in Competitive Market  
ŏĮƦĬĔŅĶĬŜŅŏĽĬŀĔĶĦňĻŉĔļŅĕŀĚȮŐĨƞĸŃĮĶŃŏĪĻȮŏĔňŗĵĺĔńĭĽĳŅıĨĸŅħŐĸŃĔŅĶŒľƟĭĶŇĔŅĶĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚȮőħĵĴň
ĺŇĪĵŅĔĶȮħńĚĬňŘ 
 
ľńĺĕƟŀȮPlanet Music Awards-The Radio Experience  
őħĵȮHassan Salleh, Assistant Vice President (Programming), Malay Community, 
MediaCorp, Singapore 
 
 ĺŇĪĵŅĔĶœħƟĬŜŅŏĽĬŀŏĔňŗĵĺĔńĭėĺŅĴĽŜŅŏĶŖěŒĬĔŅĶĬŜŅŏĽĬŀŏĬŊŘŀľŅĶŅĵĔŅĶĪňŗŏĔňŗĵĺĔńĭĔŅĶŒĝƟĳŅļŅĪƟŀĚĩŇŗĬ
ľĶŊŀĳŅĴŅŏĸĵƢĕŀĚĔĸŋƞĴȮMediaCorp įƞŅĬĽŊŗŀĪňŗŏĮƦĬĺŇĪĵŋȮőħĵĔĸŋƞĴȮMediaCorp œħƟĴňĔŅĶěńħĨńŘĚŐĸŃĴŀĭĶŅĚĺńĸ
ŒľƟĻŇĸĮƕĬŒĬĚŅĬȮAnugerah Planet Muzik (APM) ĞŉŗĚœħƟħŜŅŏĬŇĬĔŅĶĴŅĨńŘĚŐĨƞĮƖȮ2001 őħĵėĺŅĴĶƞĺĴĴŊŀĕŀĚ
ĽĩŅĬňĺŇĪĵŋȮȮRai 89.7 FM ŐĸŃȮWarna 94.2 FM ĞŉŗĚěŃĴňĻŇĸĮƕĬěŅĔĮĶŃŏĪĻĽŇĚőĮĶƢȮĴŅŏĸŏĞňĵȮŐĸŃŀŇĬőħĬňŏĞňĵ
ĪňŗŏĕƟŅĶƞĺĴĔŅĶŒĬĔŇěĔĶĶĴħńĚĔĸƞŅĺĪňŗĬŜŅŏĽĬŀįĸĚŅĬőħĵŒĝƟĳŅļŅĴŅŏĸĵƢȮľĶŊŀĳŅļŅĩŇŗĬŒĬĔŅĶĬŜŅŏĽĬŀ 
 ĮƤěěŋĭńĬĬŀĔěŅĔĔŅĶŒľƟĭĶŇĔŅĶįƞŅĬĺŇĪĵŋŐĸƟĺȮĵńĚĴňĔŅĶŒľƟĭĶŇĔŅĶįƞŅĬȮTV ŐĸŃȮonline Streaming 
ĶĺĴĪńŘĚĪňŗŏĮƦĬȮOn catch-up TV ŐĸŃŒĬĔŅĶěńħĚŅĬȮAPM ŒĬĮƖȮ2013 ĔŖœħƟĴňĔŅĶĩƞŅĵĪŀħįƞŅĬȮStreamed 
online ĞŉŗĚŏĮƦĬėĶńŘĚŐĶĔĪňŗĴňĔŅĶĩƞŅĵĪŀħįĸĔŅĶĴŀĭĶŅĚĺńĸħńĚĔĸƞŅĺįƞŅĬĝƞŀĚĪŅĚȮonline ŏıŊŗŀŒľƟįŌƟĝĴĽŅĴŅĶĩ
ŏĕƟŅĶńĭĝĴœħƟĪńŗĺőĸĔ ŐĸŃĵńĚĴňĔŅĶŒĝƟĽŊŗŀőĞŏĝňĵĸŀĵƞŅĚȮTwitter ŏıŊŗŀŏĮƦĬĔŅĶĽŊŗŀĽŅĶĶŃľĺƞŅĚįŌƟĶńĭĝĴĶŅĵĔŅĶŒĬ
ĝƞĺĚŏĺĸŅħńĚĔĸƞŅĺħƟĺĵȮŐĸŃŒĬĮƖȮ2014 ĔŅĶŒĝƟĽŊŗŀħńĚĔĸƞŅĺĔŖĮĶŃĽĭėĺŅĴĽŜŅŏĶŖěŒĬħƟŅĬĕŀĚįŌƟŏĕƟŅŒĝƟĚŅĬĴŅĔŏĮƦĬ
ŀńĬħńĭľĬŉŗĚěŅĔĪńŗĺőĸĔȮŐĸŃĴňŐĬĺőĬƟĴĕŀĚĔŅĶŏĨŇĭőĨěŅĔŅĶěŜŅĬĺĬĕŀĚįŌƟĶńĭĝĴĪňŗœħƟĶńĭěŅĔĔŅĶĽŜŅĶĺěŒĬĮƖĪňŗ
įƞŅĬĴŅěŅĔĽĩŇĨŇĪňŗœħƟĴňĔŅĶŏĔŖĭĶĺĭĶĺĴȮĞŉŗĚĬńĭŏĮƦĬĶŅĵĔŅĶĴŀĭĶŅĚĺńĸĪňŗĮĶŃĽĭėĺŅĴĽŜŅŏĶŖěĶŅĵĔŅĶľĬŉŗĚĕŀĚȮ
MediaCorp 
 



ìÚ­ó 16  

ĶŅĵĚŅĬĔŅĶŏĕƟŅĶƞĺĴĮĶŃĝŋĴȮP_bgmȮ?qg_Ȯ0./3ȮAmldcpclacȮ0./3ȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵȮ 

 
 
ľńĺĕƟŀȮRadio Industry in Myanmar  
őħĵȮZeyar, Director of Broadcasting, Myanmar Radio and Television 
 ĺŇĪĵŅĔĶœħƟĴŅĬŜŅŏĽĬŀĳŅıĶĺĴĕŀĚŀŋĨĽŅľĔĶĶĴĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚŒĬĮĶŃŏĪĻıĴƞŅ ĞŉŗĚĴňįŌƟŒľƟĭĶŇĔŅĶħńĚĬňŘ 
 

 
 
 
 
 
 
 

 



ìÚ­ó 17  

ĶŅĵĚŅĬĔŅĶŏĕƟŅĶƞĺĴĮĶŃĝŋĴȮP_bgmȮ?qg_Ȯ0./3ȮAmldcpclacȮ0./3ȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵȮ 

ŐĸŃĴňıŊŘĬĪňŗĔŅĶŒľƟĭĶŇĔŅĶŒĬŐĨƞĸŃŏĴŊŀĚėĶŀĭėĸŋĴħńĚĬňŘ 
 

 
 
 őħĵĽŊŗŀĺŇĪĵŋĕŀĚĮĶŃŏĪĻıĴƞŅěŃŏĮƦĬĝƞŀĚĪňŗĴňĔŅĶŏĕƟŅĩŉĚĕŀĚĮĶŃĝŅĝĬĮĶŃĴŅĦȮ30% ĕŀĚėĶńĺŏĶŊŀĬĪňŗ
ĽŅĴŅĶĩŏĕƟŅĩŉĚœĲĲƚŅœħƟȮőħĵĽƞĺĬŒľĠƞěŃŒĝƟĳŅļŅĩŇŗĬŒĬĔŅĶĬŜŅŏĽĬŀȮŐĸŃĴňĔŅĶĬŜŅŏĽĬŀĕƟŀĴŌĸĕƞŅĺĽŅĶĪňŗŐĨĔĨƞŅĚ
ĔńĬœĮŒĬŐĨƞĸŃıŊŘĬĪňŗȮĞŉŗĚĽŊŗŀĪňŗœħƟĶńĭėĺŅĴĬŇĵĴĽŋĚĽŋħĔŖĵńĚŏĮƦĬőĪĶĪńĻĬƢȮĮĶŃĴŅĦȮ60% ŒĬĕĦŃĪňŗĺŇĪĵŋĔŖěŃ
ĶŀĚĸĚĴŅȮėŊŀĮĶŃĴŅĦȮ44% ŒĬĕĦŃĪňŗĽŊŗŀĽńĚėĴŀŀĬœĸĬƢĵńĚĴňĔŅĶŒĝƟĚŅĬĬƟŀĵėŊŀĮĶŃĴŅĦȮ8.3% ŀĵƞŅĚœĶĔŖĨŅĴ
ĔŖĴňĔŅĶŏĨŇĭőĨĴŅĔĪňŗĽŋħŏĴŊŗŀŏĪňĵĭĔńĭĝƞŀĚĪŅĚŀŊŗĬŕȮěŅĔŏħŇĴŏĴŊŗŀȮ2-3 ĮƖĪňŗįƞŅĬĴŅĽŊŗŀĽńĚėĴŀŀĬœĸĬƢĴňĔŅĶŏĕƟŅĩŉĚ
ŏıňĵĚȮ2.4% 
 

 



ìÚ­ó 18  

ĶŅĵĚŅĬĔŅĶŏĕƟŅĶƞĺĴĮĶŃĝŋĴȮP_bgmȮ?qg_Ȯ0./3ȮAmldcpclacȮ0./3ȮŴRfcȮApc_rgtcȮNmucpȮmdȮP_bgmŵȮ 

 ĽŜŅľĶńĭĽŅŏľĨŋĪňŗĽŊŗŀĺŇĪĵŋœħƟĶńĭėĺŅĴĬŇĵĴȮŏĬŊŗŀĚěŅĔĴňĔŅĶĕĵŅĵĨńĺĕŀĚĔŅĶŏĮƦĬĶĩĵĬĨƢŏıŇŗĴĴŅĔĕŉŘĬȮ
őħĵŏĜıŅŃŒĬĵƞŅĚĔŋƟĚĪňŗĴňĔŅĶŏıŇŗĴĕŉŘĬĕŀĚŐĪŖĔĞňŗȮĞŉŗĚėĬĕńĭĶĩĽƞĺĬŒľĠƞĔŖěŃŏĮƕħĲƤĚĶŅĵĔŅĶįƞŅĬĺŇĪĵŋȮőħĵŏĬŊŘŀľŅ
ĶŅĵĔŅĶĪňŗœħƟĶńĭėĺŅĴĽĬŒěěŅĔįŌƟĲƤĚĔŖěŃŏĮƦĬĶŅĵĔŅĶŏıĸĚȮŐĸŃĕƞŅĺĔŅĶěĶŅěĶ ľŅĔěŃıŇěŅĶĦŅŐĵĔĨŅĴıŊŘĬĪňŗ
ĕŀĚĔŅĶĶńĭĲƤĚȮěŃıĭĺƞŅĽŊŗŀĺŇĪĵŋěŃœħƟĶńĭėĺŅĴĬŇĵĴŏĮƦĬŀńĬħńĭľĬŉŗĚȮĽŜŅľĶńĭŒĬıŊŘĬĪňŗĬŀĔŏĴŊŀĚȮŒĬĕĦŃĪňŗĽŊŗŀȮ
Social media ěŃĴňĔŅĶŒĝƟĚŅĬĴŅĔĪňŗĽŋħŒĬŏĕĨŏĴŊŀĚ ŐĸŃĵńĚĴňĕƟŀĴŌĸŏĔňŗĵĺĔńĭĔŅĶŏĕƟŅĩŉĚĽŊŗŀŒĬŐĨƞĸŃĝƞĺĚŀŅĵŋħƟĺĵ 
ĶĺĴĪńŘĚĔŅĶĽŜŅĶĺěėĺŅĴĬŇĵĴĕŀĚŐĨƞĸŃėĸŊŗĬĪňŗěŃĴňĔĸŋƞĴįŌƟĲƤĚĪňŗŐĨĔĨƞŅĚĔńĬ 
 

 
 

 ŏĴŊŗŀıŇěŅĶĦŅěŅĔĽĩŇĨŇĪňŗŏĔňŗĵĺĕƟŀĚŐĸƟĺȮěŃŏľŖĬĺƞŅĔŅĶŏĨŇĭőĨĕŀĚĔŅĶĭĶŇőĳėĽŊŗŀĕŀĚĮĶŃŏĪĻıĴƞŅŒĬĽƞĺĬ
ĕŀĚĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚȮĔŖĵńĚĴňėĺŅĴěŜŅŏĮƦĬĽŜŅľĶńĭĔŅĶŏĕƟŅĩŉĚĕƟŀĴŌĸĕƞŅĺĽŅĶĕŀĚĮĶŃĝŅĝĬĝŅĺıĴƞŅȮőħĵŏĜıŅŃ
ĮĶŃĝŅĝĬŒĬŏĕĨĝĬĭĪȮȮ 
 
ľńĺĕƟŀȮOpportunities in the Outback  
őħĵ Martin Corben, Radio Broadcast and Media Trainer, Australia 
 
 ĺŇĪĵŅĔĶœħƟĬŜŅŏĽĬŀĕƟŀĴŌĸŏĔňŗĵĺĔńĭĔŅĶŒľƟĭĶŇĔŅĶĺŇĪĵŋĔĶŃěŅĵŏĽňĵĚŒĬıŊŘĬĪňŗĞŉŗĚĴňĮĶŃĝŅĔĶŀĵŌƞĬƟŀĵȮŐĸŃœĴƞ
ėŋƟĴėƞŅĨƞŀĔŅĶĸĚĪŋĬŒĬĔŅĶŒľƟĭĶŇĔŅĶȮŐĨƞĔŖĵńĚĴňėĺŅĴěŜŅŏĮƦĬĨƞŀĔŅĶŏĕƟŅĩŉĚĕƟŀĴŌĸĕƞŅĺĽŅĶĕŀĚĮĶŃĝŅĝĬȮőħĵĴňĔŅĶ
ěńħĨńŘĚŏĮƦĬĽĩŅĬňŐĭĭȮRemote ŒľƟĔńĭĮĶŃĝŅĝĬŒĬıŊŘĬħńĚĔĸƞŅĺĽŅĴŅĶĩŏĕƟŅĩŉĚĕƟŀĴŌĸĕƞŅĺĽŅĶĨƞŅĚŕȮœħƟȮ 


