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TngannnanIsdrmaauanselunsugadugiuiide Faadusiu The IMD World Digital
Competitiveness Ranking 1ud 2563 iieuszifiunnuanansalunisudstuiuadarmlan andade
wan 3 AU lawA 89AA143 (Knowledge) tnalulad (Technology) WazAi1unieusessuauIan
(Future Readiness) Wu31 §udU 1 ApUsevmAansFoLNENT 5998901A0 Useinedenlus wasussmne
WPUNISN AINAINY mmzﬁﬂizmwﬂwaagﬁé’uﬁu 39 Fadudyaruddyfideaseimuiaiuaiuise
TunsugstuduAtviaungstu Weldaunsaussduldluounen dangluaed 1

#1597 1 Digital Competitiveness Ranking 2020

Digital Competitiveness Ranking 2020
1 USA 22 New Zealand 43 Russia
2 Singapore 23 Iceland a4q Turkey
3 Denmark 24 France 45 Bulgaria
4 Sweden 25 Belgium 46 Greece
5 Hong Kong SAR 26 Malaysia ar Hungary
6 Switzerland 27 Japan a8 India
7 Netherland 28 Luxembourg 49 Romania
8 Korea Rep. 29 Lithuania 50 Slovak Republic
9 Norway 30 Qatar 51 Brazil
10 Finland 31 Slovenia 52 Croatia
11 Taiwan, China 32 Poland 53 Jordan
12 Canada 33 Spain 54 Mexico
13 United Kingdom 34 Saudi Arabia 55 Peru
14 UAE 35 Czech Republic 56 Indonesia
15 Australia 36 Kazakhstan 57 Philippines
16 China 37 Portugal 58 Ukraine
17 Austria 38 Latvia 59 Argentina
18 Germany 39 Thailand 60 South Africa
19 Israel 40 Cyprus 61 Colombia
20 Ireland 41 Chile 62 Mongolia
21 Estonia 42 Italy 63 Venezuela

fia : The IMD World Digital Competitiveness Ranking 2020
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wazaziAulate 3 Lauauneaaniansy 1wl 2568 (Google, Temasek and Bain & Company, 2563)
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2wl 1 Innugleaudumesidarelnaluginine ndey

New users are coming

online at a blistering pace,

adding 40M new Internet Total Internet users in SEA
users this year alone

40M

new users joined the Internet
this year, compared to 140M
in the previous 5 years

70%
of the region’s population
is now online 2015 2019 2020

fian : Google, Temasek and Bain & Company, 2563
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