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CONFERENCE PROGRAMME

Opening Opening
1400 - Emcee: Ms ZAZA Majid, Senior Producer, MediaCorp, Singapore
1500
Welcome Address: Dr Javad Mottaghi, Secretary-General, ABU
Ministerial Address: His Excellency Mr U Ye Htut, Union Minister for the
Ministry of Information, Republic of the Union of Myanmar
Industry | Chair: Ms Zakiah Halim, Vice-President, Malay Programming, MediaCorp,
Session Singapore
1500 - Invited Address: Radio in Europe: Simon Spanswick, Chief Executive,
1530 Association for International Broadcasting(AIB)
Radio Industry Keynote: Radio's Hybrid Future:
Ms Joan Warner, Chief Executive Officer, Commercial Radio Australia and
Vice-Chair World DMB Forum
1530 Coffee Break
1600
Session 1 | Creative Power of Radio
1600 - In the recent past challenges thrown up be other mass-media have been
1730 tackled by the radio industry, some of these very successfully. Solutions

devised and implemented by broadcasters and other segments of the
industry have completely transformed radio. What is the creative power
of radio and how does it manifest itself in the media landscape time and
over again?

Chair: Neil Curry, Director, Beyond Broadcasting, UK

Public Radio And National Values: Ovidiu Miculescu, President Director
General, Radio Romania

TBC: Ms Shanthi Bhagirathan, Group Director, MTV Channel, Stein
Films, MBC Board Director, Capital Maharaja Organisation, Sri Lanka

Challenges of World Radio Japan, NHK, Japan: Ms Yoko Satake,
Managing Producer, NHK world Radio Japan

Public Service Broadcasting in a Market-Driven Environment: Fayyaz
Sheheryar, Director General, All India Radio, India

Radio Cinema-Improvisation and Power of Sound: Ms Fiona Ledger,
Executive Editor Drama, BBC Media Action’s, Myanmar
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Session 2

0900 -
1030

GALA DINNER:

7.30PM, HOTEL SHANG-RILA, YANGON, MYANMAR

Transforming Radio into Multimedia Player: Content

Radio has transformed and emerged as a multimedia player, both over the
air broadcasting and on the Internet. Digital radio platforms offer
providing interesting video and textual content. OTT streams provide
great opportunities for all kinds of media distribution - graphics, images
and videos - that supplement the spoken word and music. This
transformation is predicated on creation of multimedia content in the
radio industry. And this is where the radio broadcasters need to exhibit
their creativity and depth. This session will address how content
creativity has catalysed the transformation of radio from mono-media to
multi-media.

Chair:Simon Spanswick, Chief Executive, AIB

Radio stations as Media Centres:
Ms Niken Widiastuti, Radio Republik Indonesia

Curiosity - The Key Journalistic Tool:
Mick Slatter, Director, Beyond Broadcasting, UK

The Rise of Music Streaming Services and how they affect Radio:
Steve Ahern, CEO, International Media & Broadcasting Academy

Topic - TBC:
Hla Yin Aye, General Manager, Mandalay FM & Pyinsawadi FM, Forever
Group, Myanmar

1030 -
1100

Coffee Break

Session 3

1100 -
1230

Implementation of Digital Radio in the Asia-Pacific: Success Stories
and On-going Breakthroughs

There are several success stories of digital radio implementation in the
region, from Australia to Korea, Hong Kong and Japan. Quite a few digital
radio projects are under way, including in Thailand, Indonesia, India and
Malaysia. These are interesting stories, full of opportunities and
challenges. This session will hear about the successes and what made
these successes possible. It will also hear about the progress of the on-
going digital radio projects in various countries.

Chair:

FM Radio in Golden Land:
Min Min, Executive Technical Officer, Shwe Than Lwin Media, Myanmar

Implementation of Digital Radio in the Asia Pacific:

swaaﬂunﬁiwﬁ’ﬁwﬂs:qu Radio Asia 2015 Conference 2015 “The Creative Power of Radio”
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Ms Joan Warner, CEO, Commercial Radio Australia

Managing Evolution of Digital Radio in Thailand:Content and Public
Interest: Ms.Supinya Klangnarong, Commissioner of NBTC, Thailand

Topic: TBC:
Peter Streader, Regional Manager Oceania and S.E. Asia, Ampegon AG

1230 - Lunch

1400

Session 4 | Case Studies: Leading the Way in Competitive Markets

1400 - Getting to number one and staying there. How is it accomplished in a
1600 highly crowded market? Radio broadcasters have different challenges to

overcome. What does it take to get to the top of the market, more so in the
face of competition in the market place for ‘ears and eye balls’? Radio
stations are no longer deal with only content creation, acquisition and
broadcast. These have now become media centres dealing with content of
all types, mashing it together and creating commercial opportunities from
this content. The experts tell us how?

Chair: Mick Slatter, Director, Beyond Broadcasting, UK

Planet Music Awards-The Radio Experience:
Hassan Salleh, Assistant Vice President (Programming), Malay
Community, MediaCorp

Radio Industry in Myanmar:
Zeyar, Director of Broadcasting, Myanmar Radio and Television

Opportunities in the Outback:
Martin Corben, Radio Broadcast and Media Trainer, Australia

Developing, implementing and operating community radio: opportunities
and challenges:

Ms Cheri Mangrai, Media Consultant, Australian Broadcasting Corporation
International Development (ABC-ID)

How Commercial FM generates its income through Content in Myanmar:
Ms Thida Swe, Director Padamyar FM, MRTV

7 Days, 7 Billion People: Creating World’s Biggest Pop-up Radio Station:
Ms Deena Saeed, Head of Partnerships, Radio Everyone

Session 5

0900 -
1030

3rd ABU Song Festival 2015 Gala Event

Accessing the Two-generations on Social Media: How Does Radio Do
It

A dramatic transformation in radio has evolved by interaction of radio
with the social media and all those connected with the Internet. Currently,
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a palpable achievement of the social media forums is bridging two
generations of on-line content consumers, no longer only the new
generation. This together with changing media consumption patterns,
selectivity in content genres, different mix of programming is an on-going
challenge for the radio industry. Youth stations are the flagship outlets for
content in most radio organisations, with an ongoing battle to get the
attention of the young audience. Mobile phones and Apps offer radio
broadcasters unique opportunities that really work and earn revenue, too.
This session will address interesting issues on this subject.

Chair:Steve Ahern, CEQ, International Media & Broadcasting Academy

An overview of radio and social media in Australia:
Ms Joan Warner, CEO, Commercial Radio Australia

Are You Audience-Connected?
Jim Gould, Head of Radio 3, RTHK, Hong Kong

From Traditional Radio to Social Media: How to Have All:
Barry Keohane, Radio Consultant,Top of Mind Media and Entertainment,
Australia

Power of Storytelling and Social Generation:
Wolfram Tech, Senior consultant & Partner, BCl,Germany

1030 - Coffee Break

1100

Session 6 | Panel Discussion: Radio for the Next Generation

1100 - What are the media needs of the next generation? Is there a way to predict
1230 that requirement? What role can radio play in meeting those needs? Is the

‘Creative Power” of radio creative enough to fulfil its role in the new
society? Is our emphasis on going digital, being on social media and
mobile, and not being just radio enough? How should radio reshape
services for the next generation. The panellists will deliberate on the
creative requirements for the future.

Moderator: Ms Joan Warner, CRA, Australia
Panel:

e Kabul Budiono, Director, Programme and Production, RRI,
Indonesia

e MsJoan Warner, CRA

e Ms Zakiah Halim, MediaCorp, Singapore

e Parameswaran Ponnudurai, Vice-President (Programming), Radio
FreeAsia

e Simon Spanswick, Chief Executive, AIB

e Ms Shanthi Bhagirathan, Capital Maharaja Organisation,Sri Lanka

e Neil Curry, Director, Beyond Broadcasting,UK
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| HALF DAY EXCURSION ON 1500PM BY MRTV i
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Industry Session: Radio Industry Keynote Radio Hybrid Future
Ta® Joan Warner
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Session 1: Creative Power of Radio
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#2499 Radio Cinema - A different drama model
a8 BBC Media Action
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Session 2: Transformation Radio into Multimedia Play

Dunstausdimunisvesianisingnszaneides

%798 TRANSFORMING RADIO INTO MULTIMEDIA PLAYERS: CONTENT RADIO STATIONS
AS MEDIA CENTRES
1me R. Niken Widiastuti, RRI President Director
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ACTIVE ACTIVE SOCIAL MOBILE ACTIVE MOBILE
POPULATION INTERNET USERS MEDIAACCOUNTS CONNECTIONS SOCIAL ACCOUNTS

@®e®

255.5 72.7 72.0 308.2 62.0

MILLION MILLION MILLION MILLION MILLION

URBANISATION: 61% PENETRATION: 28% PENETRATION: 28% vs. POPULATION: 121% PENETRATION: 24%

Woe Are Social - Sources: Wikipedio: internetliveStats, InternatWorldStots; Focebook, Tencent, VKontokte. Liveintorn elligence wearesocialsg + 166

iﬁ&lﬂﬂun’ﬁlﬁl”]‘i’mﬂim;m Radio Asia 2015 Conference 2015 “The Creative Power of Radio”



Wi 9

Twitter: No 5

Tweet
Users (% Total
{in Tweet
Million) Nov 2010-
Agustus 2012)
United States 166,029,240 21.80%
United States 143 27%
India 62,713,680 35.2% Brazil 41 998
Brazil 58,565,700 30,2% Japan 34 -
United 12 _
Indonesia 51,096,860 27 5% Kingdom
Indonesia 24 11%

amuanafliusnmsledeaiiivisluUseinadulailiie

RADIO REPUBLIK INDONESIA
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Info: A= Broadcasting Stations r= Production Studios
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1Uswnsuing Radio Republik Indonesia (RRI)
« TUswNsY 1 = 88 %09
o TUSWASY 2 = 64 B9

o TUSWASY 3 = 64 B9
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. YBITNYNTALAY INYAINDATLUU Digital Audio Broadcasting (DAB) : 6 484
-~ RRI World Service 4943518013619 5810A
- Voice of Indonesia 88N 8 A1
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#3278 ASIA RADIO TODAY
1ng Steve Ahern Ahern Media & Training Pty Ltd, CEO I.M.B.A. Proprietor Radioinfo &
AsiaRadioToday
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INCREASE IN SUBSCRIPTION PAYING USERS OF
STREAMING REVENUES SUBSCRIPTION SERVICES
rdioc -:DEZER © & spotiy Jox @ WIMP

cocimume
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#%8 Our way of powerful radio

Ta® Hla Yin Aye General Manager MandalayFM & PyinsawadiFM Radio Stations

: : nielsen
Media Usage Incidence
2013 2014
Video/ VCD/ DVD 75% ‘ 62%
| 133 ) (27.5Million
™ l 51% | 51%
| 122.3Million) (22.6Million)
9.1Mlillion) (19.0Million)

(13.1Million) (11.5Million)
(5.3Million) (5.9Nlion)
&% ' 6%
AMillion) (2.8 Million)

Newspaper

Magazine

Cinema 3% 2.0%
(L.2Million) 0%
{0.9Million)
4%
Internet Usage - 8.5%
(1.7 Mitlion) (3.78 Million
Base: 10+ population 2013 =44.0 Millions Base: 10+ population 2014 =44.5 Millions

o Tgleing w19 uauludssinani
O Llgaia: 1.6 a1uAu
IS 14
O waldles: 3.1 auAu

O Yuun: 14.3 d1uAu
IS a ! L% [3 s
. TgsemsImegdulnsinianniving Ussana 5%

o THTIIENTINYRUATOISUINY Uszanal 95%

O 83% ouilving Fuilsninu

iﬁ&ldﬂun’]iwﬁ'ﬁ‘huﬂiwu Radio Asia 2015 Conference 2015 “The Creative Power of Radio”



Wi 12

O 11% vouilving Fuflslusngud

TOTAL POPULATION

564 1%

- v

INTERNET USERS INTERNET PENETRATION

4

1,240,000 | 2

ACTIVE FACEBOOK USERS FACEBOOK PENETRATION

5,440,000 . 10%

ACTIVE MOBILE SUBSCRIPTIONS MOBILE SUBSCRIPTION PENETRATION

We Are Social - Sources: US Census Bureau, InternetWorldStats, Facebook, ITU wearesocial.sg + @wearesocialsg « 137

Session 3: FM Radio in Golden Land

%799 FM Radio in Golden Land

e Min Min Executive Technical Officer Shwe Than Lwin Media Co., Ltd.
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. 16 JUsznounsing FM anAenyy Laln Shwe FM, PADAMYAR FM, MANDALAY FM,
PYINSAWADI FM CHERRY FM taz FM BAGAN tilunssaunu MRTV
. lasshedmsusessunisesnainieinglussuu AM uaz FM agnnelansensienaiivg
. anilingszuu FM agnels YCDC

o Lingyuwuludseinanii

SudalUsunsuinesusyuua ey

UIARNINTTINGNTTANBLHES
. Waulpssteratsauinarliassneauiiierludnvasvesmsunufivasvenslaseiy
lngdUsznaun1sniasy 2 51e
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o MasiaTaLHUNSTUAdyINgATIRea S¥UU DRM, DRM+ uazDAB+

#48 Implementation of DAB+ in the Asia Pacific
Tne Joan Warner, Asia Pacific Chair WorldDMB

InenshadiaueingliunsaiiufanIsingseuuAlneassuu DAB+  luginiaieide
wugin

Asia Pacific Activity

Vietnam: DAB+

trial in 2013 Hong Kong: DAB+

launch 2011

Thailand: DAB+
trial planned

Australia: DAB+

Malaysia: DAB+ it launched Jul 2009
trials on air e

Indonesia: planning
for DAB+ trial

South Korea: investigating
: DAB+
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IngfIneaszuu DAB+ lussainsiaey

. TgileIngsrUy DAB+ 11NN 3,200,000 AU luwsasdUan

o TUszana 25% veeUszrns Tu 5 WadlngSuilyingfdnea svuyu DAB+

o Tudagtuiifs 64% vosUszvnslulsemasaansidualusadniausnsingidnea seuy
DAB+

. Tnoldsuduszannaoayinvesnsilsing unsilyingszuy DAB+ TSL Wrumaanduila

. 1ATasUINgIEUY DAB+ 1eudiszana 3 Suedes Tulssmmoaanside daudUnglul
2009

. 11AT995UIMNYITUU DAB+ 11131 300 FU Wagdlsnmsusun AUD $17

1A59n15 Universal Phone
. @nAusyiulan 2 aunay fdaihausufuienaninsimsiaunminuifndedy DAB+ #e
Wan
. tnimadanereundndumalulad DAB+ dusmsgiu APl adieffu APl vhlufindesgn
sl lulnsdna
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#24® Managing Evolution of Digital Radio in Thailand: Content and Public Interest

Tng Supinya Klangnarong, NBTC Commissioner

Wensladnaweifeiunsaliviansingnssneadsassuufdneavesusewmelng

. .y gs Section 47. Transmission frequencies for radio or
The Thai c.nnshmnon television broadcasting and telecommunication

of 2007 are national communication resources for
public interest.

. (Article82) state agencies inform NBTC of the
Frequency Allocation/NBTC Bill details of the use of frequency and reasons of

2010 holding in accordance with the criteria and
timeframe specified by NBTC

Radio spectrum will be returned to the NBTC

Fr'eqllem:y Allocation Master for re-allocation in 5 years, broadcasting in 10 years
. d telecommumications spectrum in 15 years.
Plan 2012: (6 strategies a P ¥
( gt ) 20% of radio frequencies be allocated to the
people’s sector

The first Master Plan on permitting and regulating the use of
Broadeasting (2012-2016) spectrum for broadcasting
services/granting licenses

sub-committees related to setting criteria and categories of
broadcasting broadcasting services

[ ==
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Session 4 Case studies: Leading the Way in Competitive Market
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#2498 Planet Music Awards-The Radio Experience
1n® Hassan Salleh, Assistant Vice President (Programming), Malay Community,

MediaCorp, Singapore

Inenslédnauaiieafuanudiialumsinauedemaenisiifeafunislininiesiu
vionunadvesngu MediaCorp Hudeiiuing Tnsngu MediaCorp I¢iinsdndauazuauseta
Taatulusu Anugerah Planet Muzik (APM) Zslésudunsundaus 2001 Tnspusiuiieves
@013y Rai 89.7 FM uay Warna 94.2 FM SsazfiAatiuainuszimneadalf unaide uazdulaiide
fihmnslufenssudnaniiiaussanilaglinwnad vionmwdulumsiaue

Uagduuenainmstiusnisiiuinguas Galin1sliusnisiiu TV wag online  Streaming
sy on catch-up TV waglunisdne APM Tud 2013 Aldfinisanenenntu Streamed
online dadunfausniifimsdienonnanisusustsadanaaritugemis online itel¥iauaunn
isuvalsvhlan uazdslinslddeladoanens Twitter teilunsieansszninasurusonisly
Pranadanade waglul 2014 mslddefinanivszauanudualusmvositildnuuniy
Susunileaninlan uaziiuuliuvesmsidulnnnssuvesfuraildsuannsdisaluli
rusnanadanldinsiAusivsm fefudunensue uetaissauaudiiesonisnises

MediaCorp
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— MZDIACORP ———
‘Live’ Droadcast wapNA RiA menja
On Radio 7./“=_DIACORP —
oOnTV
OnLine Streaming —— M=DIACORP ——

xinmsn websites (Real Audio)

NET.

Téggle

Website and mobile app

On Catch-Up TV

‘__4

#2498 Radio Industry in Myanmar

1n® Zeyar, Director of Broadcasting, Myanmar Radio and Television

[

enslasndiaueninsinvesgnamnssiingnseededulssmenat Jalglvusnseal

ACITY FM

edie Station

Pod"omqorfrr
TH&h FRAA

@
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=| Mandalay FM
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MRTV’s JV REGIONAL PRIVATE FM STATIONS

Launching

No. FM names Coverage area

dates

1 Mandalay FM 17.4.2008  Sagaing, Mandalay and Yangon
Divisions,
Naypyitaw, Taungngoo and Pyinmana
2 Pyinsawaddy FM 31.10.2009 Ayeyawaddy Division and Rakhine
State

3 Shwe FM 14.8.2009  Bago, Tanintharyi , Magway and
Sagaing Divisions, Kayin and Mon
States and Naypyitaw

4 Padamyar FM 1.11.2009  Sagaing, Mandalay and Magway
Divisions, Kachin State and
Naypyitaw

s Cherry FM 15.8.2009  Shan, Kayah and Mon States,
Yangon, Mandalay and Sagaing
Divisions and Nay Pyi Taw

6 FM Bagan 1.1.2010 Magway, Sagaing, Mandalay and
Yangon Divisions, Chin State and
Naypyitaw

lnsdedngvesUsuinandiaziludesiifiinisdfiwesUszorgulszana 30% v09a5I3oUN

Y Y | 1 1Y a ° a ° v 1 ell
anansaindaliila nsaulngagldnmwaulunisiiaus waslinsdiauedoyainiansiunneig

v & 3

Auldlunsaziug Gadenlasurnuiougegandadulvsiied Ussuin 60% luvuziinghaz
s99a917 ARUSTANAL 44% Tuvnzidediaunaulatdiinisldautissfoussunad 8.3% agralsiniu

& a d' A o Y] 2 a o« ara = e Y =
ﬂllﬂ']iLWUImlI’]ﬂV]?jﬂLQJ@W]EJ‘UﬂUGUaQW'Naus] ANLAULLD 2-3 UNKNIUNED \Tﬂllaau'lau@iﬂ'ﬁlﬂ]']ﬂq

Ve 2.4%

WHICH MEDIA IS USED DAILY?

NOW vs. THE PAST

social media

surf the internet

journals
i 2-3 years ago

newspapers W currently
radio
TV
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WHICH MEDIA IS USED DAILY? - BY AGE & REGION

14-18 19-29 30-39 40 - 49 50 +
urban 76,5% 81,6% 94% 93,5% 91%
TV: semi-urban 68% 82,4% 83,8% 82,2% 79.8%
rural 40% 51,6% 60,8% 50% 55%
urban 35,3% 28,6% 42% 37% 321%
RADIO: semi-urban 36% 38,2% 36,8% 28,9% 50,5%
rural 49,1% 48,4% 42,5% 44,7% 58,1%
urban % 6,7% 24% 17,4% 11,5%
INTERNET: semi-urban 16% 33,8% 17,6% 5,6% 4,6%
rural 3,6% 14,3% 3,2% 2,7% 0,9%
urban 41,2% 38,8% 38% 21,7% 7.7%
SOCIAL MEDIA: [semi-urban 16% 25% 8,8% 5,6% 2,8%
rural 1,8% 7,7% 3,2% 1,1% 0,4%
urban 17,6% 42,9% 32% 41,3% 53,8%
NEWSPAPER [semi-urban 20% 10,3% 221% 12,2% 211%
rural 5,5% 6% 4,8% 4,3% y "
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#18 Opportunities in the Outback

1me Martin Corben, Radio Broadcast and Media Trainer, Australia
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A SNAPSHOT OF REMOTE AUSTRALIA
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#%8 Developing, implementing and operating community radio
lng Ms cheri Mangrai, Media Consultant, Australian Broadcasting Corporation

International Development (ABC-ID)
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* Australia's first community radio
station was licensed in 1972 (40
years)

* 41% regional areas
* 25% in rural areas

* 34% across metropolitan and
suburban locations.

= Regional = Rural = Metropolitan, suburban
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#9® How commercial FM generates its income through Content in Myanmar

ae Ms Thida Swe, Director Padamyar FM, MRTV
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Commercial - 8 min
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Donation to Schools for the blind in Myanmar and
Refugee Camps in Kachin State
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#2487 Days, 7 Billion People: Creating World’s Biggest Pop-up Radio Station

1n8 Ms Deena Saeed, Head of Partnership, Radio Everyone
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Session 5 Accessing Two-generation on Social Media: How Does Radio do it

o WIKIPEDIA
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S The Free Encyclopedia
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%799 An overview of radio and social media in Australia
e Ms Joan Warner, CRA
Inenslevtnaustisinunisidasdauesulatunldiduedailodniunisusenauianis
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The Twitter Green Room
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Radio Invites Social Engagement

Top 20 Industries by Engagement for First Quarter 2015*
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#7298 Are You Audience-Connected

Tme Jim Gould, Head of Radio 3, RTHK, Hong Kong

SN
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%799 From Traditional Radio of Social Media: How to Have All

Tng Barrey Kehane, Radio Consultant, Top of Mind Media and Entertainment, Australia
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The OLD radio product pyramid

44— Community

Music
Priorities

1. Best Music

2. Variety

3. Lots of Music
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The NEW radio product pyramid

#— Community (5%)

44— Contests (5%)

44— Social Media
10%

4—— Breakfast

Music
A———  priorities

1. Best Music

2. Varie i
3. Lots of Music
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Growth of social media

Worldwide Social Network Users by Region - Billions (eMarketer) ;s
2372
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I Western Europe i Central & Eastern Europe  ==+=WorldWide

iﬁ&ldﬂun’]iwﬁ'ﬁ‘huﬂiwu Radio Asia 2015 Conference 2015 “The Creative Power of Radio”



Wi 28

QRERITL VR PR R PRI, warnIsumauslivaInatetewmefianus Iy wienaazdas
#15U1N vlamUsennlaAlTaTRadualu eIl A L ANUMLNEEY WU A1SAUATHAIATT
a1z nlunazdeainawelinious dunne Platform Tingudilsanunsadniiald vieansawinly

WWBLWSABLUTDIN9ANY 1t facebook w3 twitters Lufu

'
a o o o [

ARy mSunisuseneuianis fe
1. fos Tiafeafumaidomenisudnvesanid

2. madafndesndlunsdeasiugils ndildlianualaiuden duun
3. M3afamsildsiuiugiladudnuagyes 2 way communications kag
4. fosPnvenenieduiomamensludwemaeninm Tlgnnilan
nazdsiliimeyin 1

1. Msaaanugeentunsldiusinvaeie

2. etanlaludsinaudliaulasonmunmusadesenis uas

3. agmganuguUnauuliugile

#va Power of Storytelling and Social Generation

e Wolfram Tech, Senior consultant & Partner, BCl, Germany
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ADIFFERENT ~ Product

http //fc02.deviantart.net/fs51/f/2009/332/8/0/be_different_
by blaterajpg
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Create a story that
captures both
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5. AINTzTuLazisoudte (Keep it short and simple)
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CORE Message!

For your listener.

Communicat Be autheniic.

e wilth

Less IS MORE.

Have

Session 6 Panel Discussion: Radio the Neat Generation
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1. Kabul Budiono, Director, Programlnme and Production, RRI, Indonesia

2. Ms John Warner, CRA

3. Ms Zakiah Halim, MediaCorp

4. Parameswaran Ponnudurai, Vice-President(Programming), Radio FreeAsia
5. Simon Spanwick, Chief Executive, AlB

6. Neil Currt, Director, Beyond Broadcasting, UK
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